
QUALITY QUALITY QUALITY 
It was a typical Tuesday afternoon for Mr. Perry Mandera or at least I assumed as much having 
spoken with his assistant Rosemary several times.  He was much in demand and running slightly 
behind.  I’m not complaining, such time constraints are to be expected with the president of a thriv-
ing company in addition to his role as husband, father and involved member of the community.  I 
learned all of this before uttering a word to him.  All you have to do is sit in the lobby of The Custom 
Companies office to learn some basic background Information.  The coffee table offers you photo 
albums that span several years of company   events.  The walls feature plaques given to his com-
pany for participating in fundraising events and charities.  I must admit, even the gumball machine 
looked appealing to me. 

It was not too long before I was informed about his latest undertaking.   “I’m sorry to have kept you 
waiting,” he said “I was in a meeting regarding a facility we are considering for this years move.”  
The issue here is space to grow.  He then forged right ahead and started to speak about image.  “We 
are very concerned with appearance, which you probably would not expect from a  

Transportation Company.”  No, I admitted I was 
surprised and impressed with the offices.  
“Quality is the image that we hope to convey with 
our black and gold theme.  Most trucks on the 
road don’t look like ours.”  I questioned custom-
ers interpretation of this look; didn’t it appear 
expensive?  “Our prices speak for themselves,” 
he replied, “and every dollar of profit goes back 
into the company.”  For instance, a new half 
million dollar computer system.  We will keep 
you informed about it in an upcoming issue.   

I then asked about his business philosophy.  He 
said, “I believe in a ‘Yes We Can’ and ‘A Make It 
Happen Attitude.’ As far as a goal, it is to provide 
100 percent quality transportation at competitive 
pricing.”   

 “The dawn of a new era in transportation has deemed The Custom Companies as an industry 
leader.  We are poised and ready to provide uncompromising service as well as competitive pricing.  
We provide the ultimate value for our customer’s transportation dollars.”  Considering that he ex-
pects the company to more than double its sales in the next four to five years, I would say he has 
some attitude. 

The competition is fierce, with more than 104,000 Transportation Companies nationwide and 
21,000 in the Chicago area.  So how does Mr. Mandera keep the edge on his competitors? 

M.K. Staten, Freelance Writer 

Happy Birthday to The Custom Companies, Inc. 

If you’ve just finished reading the article above, the first thought you may have pondered was that this could have been written last week.  Despite 
the explosive growth in the 18 years since the first Custom Newsletter, The Carrier, was published, our core beliefs and values have not changed.  
“Quality 1st,” “Make it Happen,” “Do it Right the First Time.”  These beliefs are on the walls and in the hearts of every Custom Associate.  It would not 
be too much of a stretch to believe that as technologies continue to improve and as The Custom Companies remain at the forefront of an increas-
ingly competitive Industry that the Newsletter in 2028 will not be very different than the one you are reading now.   

Happy Birthday to The Custom Companies Inc. 
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NEW HIRES 

Eli Azzo 
Erik Goff 
Martin Lemus 
Nichole Michael 
Jason Miner 
Borislav Savic 

242424   
ASSOCIATES 

AT WORK 

Gregorio Montoya 
CHI Dock Associate 

Efrain Serrano 
CHI Dock Associate 
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Did You Know??? 
15% of U.S. women send 
flowers to themselves on 
Valentine’s Day. 
 

Teachers receive the most 
Valentine cards, followed 
closely by children. 
 

In 1866, candy manufac-
turer NECCO made the 
first “Conversation 
Hearts”. 
 

Almost 50% of all Valen-
tine’s cards are sold 48 
hours before the 14th. 
 

Over 110 million roses 
(mostly red) will be sold 
and delivered within a 
three-day time period of 
Valentine’s Day. 
 

The lowly groundhog, 
often called a woodchuck, 
is the only mammal to 
have a day named in his 
honor. 
 

The first St. Patrick’s Day 
in America was cele-
brated in Boston in 1737. 

Hello Readers, 
Another fine year has ended and we survived through our perpetual cost-cutting and cost-saving means. HAPPY 
ANNIVERSARY CUSTOM - 24 years strong!! We continue to look for ways to improve and economize, always striv-
ing for excellence, in all aspects of our company. We look to you, our family, for your input, opinions and feed-
back. 
 

Please don’t forget to “Find Perry’s Moustache” hidden somewhere within the Newsletter and submit your entry to 
tmroz@customco.com. (And it’s not Perry’s picture this time.) If you find the moustache within the allotted time, 
your name will entered in a drawing to win a $50.00 gift card. Please forward your answer to Tom Mroz no later 
than Friday, February 5th. 
 

So good luck Readers and hope you enjoy this edition!  Thank you,  NEWSLETTER COMMITTEE 

Black, Gold and Green by Tom Kennedy, Carol Guarino and Bruce Lenau 
 
There has never been a better time than now to tap into a laundry list of tax credits, rebates and other 
financial incentives designed to encourage individuals and businesses to go the greener mile. At the 
federal level in the U.S., individuals can reap rewards of no less than eight different financial incentives 
ranging from tax credits and home loans for replacing windows and installing insulation around the 
house to tax rebates for purchasing a hybrid car or hooking up a solar hot water heater. 
Besides these federal incentives, nearly every U.S. state has additional state or local incentives avail-
able. Many require utilities to rebate customers who save electricity. Some utilities even offer “net me-
tering” whereby consumers who generate some of their power through rooftop solar panels or other 
technologies can sell electricity back to the utility, thus reducing or zeroing out their electricity bill – 
even earning money. 
The best place to look for what’s available is to steer your web browser to the free on-line database of 
State Incentives for Renewable and Efficiency (DSIRE), a comprehensive source of information on 
state, local, utility and federal incentives that promote renewable energy and energy efficiency. DSIRE 
is a federally funded project of the Interstate Renewable Energy Council, whose membership includes 
state and local government agencies, national laboratories, renewable energy companies and advo-
cacy groups. 
We all are affected by the economy and tight money, but right now is a great time for making the 
move to green up and possibly save some green immediately via, incentive, rebate or long term en-
ergy savings. Go to www.dsireusa.org/incentives/index and look what’s available for Illinois or Califor-
nia residents. 

The Custom Companies and its affiliate’s support the: 

                          

Hope For Haiti Now: A Global Benefit For Earthquake Relief 
If you can help you can make a donation click here www.hopeforhaitinow.org . Thank you. 
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Perry Mandera 24 
Gail Abdallah 10 
Pedro Antunes 9 
Martin Magana 9 
Andrzej Kolodziejczyk  8 
Victor Gurrola 8 
Karl Mozina 8 
Waclaw Jarzabek 6 
RJ Lazaro 5 
Rob Catanese 4 
Chad Preston 4 
Alfredo Rodriguez 4 
Efrain Rivera 3 
Ericson Domingo 3 
Adam Gonzales 3 
Steve Holowka 2 
James Mazeika 2 
Danielle Pitsenbarger 2 
Angel Rodriguez 2 
Odeta Aleski 2 
Vicente Sanchez 2 
Don Weiner 2 
Alfredo Calero 1 
Denys Vilchynskyy 1 

The Custom Companies 24 

The Custom Companies, Inc. Receptionist 

Elaine Heppe,  
Custom - Receptionist 

Claudia Mendoza 
CDN - Receptionist 

Ever wonder who is on the 
other end? 

 
1st Impression 

 
Here to greet and guide 

 
 

Christina Paramo, 
Accounts Receivable &  
Receptionist Coverage 

Consuelo Bernado, 
Accounts Payable & 

Receptionist Coverage 

Danielle Pitsenbargaer, 
Customer Service & Re-

ceptionist Coverage 

Edith Ron,  
Accounts Payable &  

Receptionist Coverage 

Jayne Pakosta,  
Accounts Receivable & 
Receptionist Coverage 

Laura Montanez, 
Accounts Payable & 

Receptionist Coverage 

Millie Rodriguez,  
City Dispatch &  

Receptionist Coverage 

Odeta Aleksi, 
Accounts Payable & 

Receptionist Coverage 

Shirley Bandaly,  
Accounts Receivable & 
Receptionist Coverage 

Phillis Wardiani, 
POD, Customer Service 
& Receptionist Coverage 

Claudia Molina, 
Outbound OS&D &  

Receptionist Coverage 



March  
Anniversaries 
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Tom Boyle 24 
Marc Inman 22 
Bruce Schaller 21 
John Angelopoulos 21 
Donna Robinson 18 
Russ Krezel 12 
Mircea Dulgheriu 12 
Laura Montanez 11 
Dale Burt 7 
Walter Gustafson 6 
Frank Osborne 5 
Peter Schmit 5 
Jeff Dayton 5 
Stephen Coffey 4 
Edison Sharaxhija 3 
Silvester White 3 
Murray Bannerman 2 
Enoch Palacios 2 
Bruce Laracuente 1 
Alexander Wiesner 1 
Tomasz Jedynak 1 
Ryan Kocourek 1 

Perhaps it went a little unnoticed during the events of 2009, but the South Side Irish Parade in Evergreen Park, IL is no 
more as of this writing.  The city fathers of that Chicago suburb decided that the additional business brought in by the 
additional crowds to local restaurants and watering holes was not worth the civic expense of police protection, crowd 
control, and emergency services stand-by. 
BUT DO NOT DESPAIR…ST. PATRICK IS STILL ALIVE AND WELL…in downtown Chicago.  The river will 
still be dyed green (even if the locks are closed to Asian Carp), and Chicago’s Irish (as well as wannabe’s) will still be 
at least able to paint the Loop Area red….all on behalf of Ireland’s Patron Saint.   
At Noon on March 13th, the big parade will commence northwards along Columbus Drive from Balbo north to Mon-
roe.  The big parade passes through the streets of downtown Chicago in the midst of the skyscrapers and is one of the 
very best of the city’s many ethnic parades, with Irish themed floats of Leprechauns and Shamrocks, Marching Bands, 
Bag-Pipers, Drummers, Irish Toe Dancers, Clowns and groups of parading politicians, movie persona, local media 
favorites, and other city luminaries. 
This year the schedule for March 13, 2010 is: 
10:45AM – Dying of the Chicago River at the intersection of Michigan Avenue, Wacker Drive and the river for those 
that want to watch. 
12:00PM (Noon) – Parade Begins 
Best downtown Irish Pubs and Restaurants: 
Celtic Crossings, 751 North Clark Street, Chicago, IL (Telephone (312 337-1005) 
D4 Irish Pub & Café, 345 East Ohio Street, Chicago, IL (Telephone (312) 624-8385) 
 
Out a little ways: 
 
Mrs. Murphy & Sons Irish Bistro, 3905 N. Lincoln Avenue, Chicago, IL (Telephone 
(773) 248-3905) 
Johnny O’Hagan’s, 3374 North Clark Street, Chicago, IL (Telephone (773) 248-3600 
Fifth Province Pub (Irish American Heritage Center) 4626 N. Knox Ave, Chicago, IL (773) 282-7035 
Grealy’s Pub & Grill, 5001 W. Lawrence Ave, Chicago, IL (773) 736-5400 
Schaller’s Pump, 3714 S. Halsted Street, Chicago, IL (773) 376-6332 
 
Erin Go Bragh????  
 
The best way to get there on public transportation is to arrive at either the Balbo Subway CTA Station or 
by rail to Chicago’s Union Station. 
Out of town that day or unable to come downtown???  Out of town - you can watch the Parade nationwide on WGN.  
Either locally Channel 9 or WLS/ABC 7 carries the Parade. 

ST. PATRICK’S DAY LIVES IN 2010; HE ONLY DIED ON THE SOUTH SIDE  
by George Smith 

HR Corner by Tom Kennedy 
 

I would like to remind you about Humana’s Nurse Advice Line.   Many of our employees/workers have 
told us that they have received good advice by using this benefit in their time of need.  With so many of the 
doctor’s offices and hospitals over crowded during this flu season, who do you call when a family member 
is sick?  You can call the Humana Health Insurance Nurse Advice Line at 1-800-622-9529.  
 
A nurse is always just a phone call away.  Nurses are available around the clock.  Nurses can answer your 
immediate heath-related questions like: 
 

 Should I go to urgent care or the emergency 
room? 

 Is this reaction to a new medication normal? 

 How often do I change a bandage on a surgi‐
cal wound? 

You always have medical advice available 24 hours a day by using the Nurse Advice Line. 
The Nurse Advice Line number is also on the back of your Humana Insurance Card. 
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February 
Birthdays 

FILLING IN THE BLANKS  by Perry Mandera 

Ignacio Molina             2/1 
Darrell Nelson             2/1 
Joe Klikas             2/2 
Tom Mroz             2/3 
Adalberto Franco             2/4 
Drew Wright             2/4 
Mark Molitoris             2/6 
Terri McGrath             2/7 
Christopher Moran          2/7 
Aroldo Velaquez             2/7 
Glenn Castillo             2/11 
Paul Trippett             2/14 
The Custom Companies  2/14 
Tom Dunaj             2/15 
John Sarlo             2/15 
Jose Gonzalez             2/16 
Claudia Mendoza             2/16 
Peter Mudiyappan           2/16 
Carlos Vazquez             2/20 
John Santoro             2/21 
Pedro Antunes             2/22 
George Maciel             2/22 
Francisco Huerta             2/24 
Ron Pearce             2/24 
Bruce Laracuente             2/27 
Michael Catania             2/28 
Tom Keegan             2/28 

 
I love The Custom Companies because it cares about all of its customers, 
employees and workers. 
 
I have a feeling that strategic industry consolidation will be the future of 
transportation as we know it today. 
 
If it were up to me I would love to see more people performing some sort 
of charity work or community service. Giving back to the community is a 
fantastic thing. 
 

I first knew I had a real sweet tooth when I started asking for dessert to be served before the main 
course. 
 
I believe I was the one that came up with the statements “How’m I doing?”, “Yo Yo Yo!” and 
“Don’t get Hot!”   
 
The best memories in my life were the days my 3 children were born. 
 
I have more than 500 pairs of cuff links. 
 
As you get older things look a lot different than they did when you were in your 20’s and 30’s. 
 
Even in grammar school I learned that hard work and dedication would produce good results later 
in life. 
 
The Best part of Chicago is the people that live there and the outstanding restaurants. 
 
What we do today builds better tomorrows. 
 
The Best part of Los Angeles is the weather and the ability to do so many outdoor things 12 
months a year, no speed limits on the freeways and great ocean views! 
 
Caring for the people you work with is paramount to the success of any company. 
 
I remember back in Bensenville it was a great place to work and everyone knew everything about 
each other. Times were a lot different back in those days. We were much smaller than today and it 
truly was a family like atmosphere. 
 
When I visit our customers they tell me they love our drivers, equipment and our people that work 
here. 
 
What I like doing when I have some free time is spending it with my family, friends and co-
workers, and getting in a round of golf. 
 
As Perry Mandera says… “Never take your foot off of the gas pedal”. 
 
My father had good advice about being honest. He said “your word is everything, don’t ever break 
it”. 
 
Respect is something that you earn over time. 
 
Do it right the first time and you won’t have to do it a second time. 
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Erick Lucena  3/1 
Jayne Pakosta  3/1 
Enoch Palacios  3/1 
James Mazeika  3/2 
Lisa Smith  3/4 
Simon Sandoval  3/5 
Mike Shipinski  3/6 
Tina Velez  3/6 
Armando Ortiz  3/7 
Tony Crespo  3/9 
Marie Podolak  3/10 
Jose Garcia  3/12 
Irene Wodzinski  3/12 
Louis Clemente  3/13 
Guy Anspach  3/14 
Osmond Joseph  3/14 
James Campbell  3/16 
Richard Nielsen  3/17 
Araceli Arballo  3/18 
Jose Fabian  3/19 
Jose Gualito  3/19 
Franklin Ibarra  3/19 
Jon DuJardin  3/21 
James Schnur  3/21 
Waclaw Jarzabek  3/22 
Ruben Medina  3/22 
Gabriel Mireles  3/24 
Blake Sterling  3/25 
Mary Holowicki  3/26 
Silvester White  3/27 
Ramon Badea  3/28 
Pedro Escanio  3/29 

I wonder sometimes why God does the things he does. I hope someday in some way we will all 
find out.  
 
In my years at The Custom Companies technology has been the biggest change.  
 
You can’t stop wondering about life…If I would of, or could of, or should of. 
 
Customer’s love simplicity and working with people they can trust. 
 
The best things that children teach you are you are never too old to learn. Children are God’s 
gift to the world. 
 
I never have, but some day I will jump out of an airplane and shave off my moustache. 
 
I am most proud of my family and all of the awesome people at Custom, CDN, and CGL. 
 
After I saw “It’s a Wonderful Life” and “Citizen Kane” I knew they were the best movies of all 
time. 
 
Getting to know and golfing with Brian Urlacher and Michael Jordan are my favorite sports 
memories. 
 
I know that I could not be a world class skate boarder because I broke my ankle on one. 
 
When I hear the term “New Technologies” it means new opportunities to me.  
 
People, Service and Price that’s the Custom difference.  
 
Children are the best parts of life. It truly is amazing watching them develop from birth into 
adults. 
 
My mother had good advice about getting in trouble. If you do anything wrong your father will 
kick your _ _ s!! Treat people the same way you want to be treated. 
 
Don’t count your blessings share them. 
 
Black and Gold signifies class, elegance and a winning attitude. 
 
When I was a young boy I didn’t like school but my parents made 
me like school. 
 
I didn’t understand the importance of good health until I was older. 

FILLING IN THE BLANKS  by Perry Mandera cont….. 
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 ISO - THE A-B-C’s of Quality Management by Bruce Lenau 
 
The truest measure of the success of a Quality Management System whether it’s ISO, Six 
Sigma, Kaizen or any of the other QM systems; is when it becomes part of the culture of the 
company or organization that subscribes to it. When employees realize that they can have a 
positive impact on the processes they feel empowered to create change and exciting things 
begin to happen. Quality Management can’t succeed without your active participation. Cus-
tom/CDN has been ISO certified since May 1st 2004, initially under the 9001:2000 stan-
dard, and under the new 9001:2008 standard since our last audit. Our companies are mem-
bers of a very exclusive group of companies, less than 1% of trucking companies are regis-
tered under any quality standard. I personally take great pride in the fact that we are in that 
elite group of carriers. 
 
I feel that many of you don’t understand how simple the quality improvement process is. So, 
let’s review: There are 3 tools (the ABC’s) available to everyone to initiate change or im-
provement, they are: 
 

A. CAR or Corrective Action Report Form. This is a crucial tool used to correct an exist-
ing problem. Examples of when a CAR would be appropriate: Customer complaints, 
service failures (ours, our carriers or our agents), damages to freight, breakdowns of 
internal processes, and failures to attain corporate or departmental Quality Objec-
tives. Corrective Actions are critical to our success and customer satisfaction, but by 
their nature are reactive. In others words something is broken and now we need to 
fix it. When a CAR is being developed we attempt to find the root cause of the prob-
lem, the underlying reason why it happened. Example, if a shipment is delayed, we 
might expedite it and get it to its destination on-time, that’s a correction. It fixes the 
immediate problem, which is the delayed shipment. The corrective action would be 
determining why the shipment was delayed in the first place, and implementing 
changes or corrections to see that it can’t reoccur. 

B. PAR or Preventive Action Report Form. This is the tool we use when there hasn’t 
been a complete breakdown yet, but we recognize that it likely will occur in the fu-
ture unless we take action today. Some examples of when a PAR would be appropri-
ate: Deviations from established processes or procedures (shortcutting). Near-
misses, something ALMOST became a complaint or service failure, etc. Example, 
freight is coming in later than normal or optimal times, due to increased volume 
which is causing drivers to be out later. Dock Ops might initiate a PAR with City Dis-
patch’s involvement to identify and implement an action plan to get the freight back 
to the dock earlier. 

C. Continuous Improvement Form. This is the tool we use when we are being totally pro
 -active (my favorite!) This encompasses almost anything. Ideas to make your job 
 (and life) easier, more productive, safer, more profitable, whatever. I get my best 
 ideas from listening to your ideas and putting them on paper, from taking notes at 
 meetings and then brainstorming for ideas on how to improve on what we do. 
 

The point is that you don’t have to wait for anyone else to start the process of change, it 
starts with you. You know what works in your department and what doesn’t. No one here 
should accept mediocrity; our goal should always be to improve what we do (which means 
less work correcting errors, less stress, and more satisfied customers and generally a much 
happier workplace).  So print some forms, your input and ideas are always welcome, or just 
stop by. The door’s open, all you have to do is walk through it, get involved! 

OOPS! 
Chris Moran  

is a LAX  
Dock Associate – 
our last edition 

said CHI, Sorry. 

ASSOCIATES 
AT WORK 

Durwin Ponton 
CHI City Driver 

Ruben Medina 
LAX Dock Associate 
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Reminder…… 
 
Illinois annual fishing li-
censes expire March 31st.  
Please also note, license 
fees have gone up this 
year.  A resident annual 
sport fishing license is now 
$15.00 and the Sports-
man’s License (combined 
hunting and fishing license) 
is now $26.25. 

Mark your calendars…… 
 
Illinois Free Fishing Days for 
2010 are June 11 – June 
14.  A sport fishing license is 
not required to fish on these 
days.  It’s a good time to 
take a non-sportsman out 
and “hook” them on the 
sport of fishing. 

Upcoming season openers…… 
 
Smelt – March 31st through April 30 for Lake Michigan 
(check local seasonal regulations for smelt fishing from 
Chicago Park District properties). Smelt may be taken with 
a seine or gill net not more than 12 feet long, 6 feet deep and with a mesh size not 
more than 1 inch diagonal stretch or by dip net not more than 12 feet in diameter 
with a mesh size not less than 1 inch diagonal stretch.  Trolley or power lines may 
also be used by sport fishermen taking smelt.  No person shall operate more than 
one smelt net device at one time.  All fish taken other than smelt must be released 
immediately. 

     
     
    Hunters Safety by Eric Pocius 
 
 
 
Many states are now requiring out of state adult hunters to furnish evidence of having 
completed a Hunter Education Course prior to issuance of a non-resident license. 
The shooting sports, both hunting and target, are lifetime recreational activities enjoyed by 
millions of Americans. The Illinois Hunter Education Program was designed to improve 
safety and to develop an attitude of respect for wildlife and the environment. 
On January 1, 1996, an Illinois State law was passed that anyone born on or after January 
1, 1980 may not be issued a hunting license unless: 
 

*they present a valid Hunter Education Certificate of Competency issued by the 
Illinois Department of Natural Resources, Safety Education Division. 
 
*or they present evidence he or she has held a hunting license issued by the State 
of Illinois or another state in a prior year. 
 

The Illinois Hunter Education Program consists of a minimum of 10 hours of instruction. 
These courses cover the basics of hunter responsibility, wildlife conservation and identifi-
cation, firearms and ammunition, field safety, wildlife management, first aid, archery, 
muzzle loading, and state regulations.  
Persons completing the minimum 10 hours of instruction and successfully completing the 
final examination will receive a State of Illinois Certificate of Competency and a gradua-
tion patch. 
Courses are FREE and sponsored by various conservation clubs, public service organiza-
tions, park districts, schools and other interest groups in the state.  
Upcoming Courses: 
 
DuPage County 
Burr Ridge 3/9, 3/11, 3/16 and 3/18 - Park District (630) 920-1969 
 
Cook County 
Schaumburg 3/12 – 3/13 - Dicks Sports (847) 995-0200 
 
Lake County 
Gurnee 3/20 – 3/21 - Bass Pro Shops (847) 856-1229 
 
This is a fantastic course, and it is not often the state sponsors anything that is FREE.  
Even if you or your youth never end up pursuing hunting as a sport, the information pro-
vided in the course is excellent. 
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 OCTOBER 2009 
MVP Winners 

Dock Associate 

Jose Gualito 
 
 

Office Associate 

Mary Holowicki 
 
 
 

Driver Associate 

Pete Grau 

MVP Quiz Answers for October 2009 
 
1.   What does CGL stand for?  Custom Global Logistics 
2.   The Custom Companies Inc. was founded in what year? 1986 
3.   What does P.A.R stand for?  Preventative Action Report 
4.   What is the acceptable amount of rings a phone can ring before it needs to be 
      answered?  2 rings 
5.   What is the service we solicit between CHI & LAX?  2-3 days 
6.   Financial statements are issued on what day of the month? 20th 
7.   All freight payables require what identifying numbers?  Pro 
8.   Custom’s LAX terminal is located in what city?  Carson 
9.   How many standard skids fit on a 48’ Trailer? 24 skids loaded straight 
10. Dunnage is:  Packaging or materials used to secure a commodity 
11. What does HMO stand for in our benefits program?  
      Health Maintenance Organization 
12. What does the abbreviation “FCCOD” stand for?  
      Collect freight charges at delivery 
13. What is a king pin? A piece of the trailer that connects to the tractor 
14. A customer wants to pay their invoice with a credit card, whom do you transfer 
      them to or contact? Accounts Receivable 
15. What is an example of an assessorial? All of the above (Inside, Residential &  
     Lift-Gate deliveries) 
16. Why do some orders require a re-delivery? Both a and b above (Customer not at        
      Home or Business closed) 
17. A standard pallet size is? 48x40 
18. How many digits are in a LTL pro number?  8 
19. The plate on the rear of the tractor that the trailer attaches to is called the?  
     Fifth Wheel 
20. What does “TSA” stand for? Transportation Security Administration  

 
 
 

JEFF DAYTON! 
 

Jeff Dayton, our southwest suburban Territory Manager, was the 
winner of the Air Freight/New Business Sales Contest that took 
place during the third and fourth quarters of last year. Jeff has 
been a consistent performer in all aspects of our services offered, 
over the past few years. The contest involved securing a minimum 
of twenty (20) new Air Freight shippers, which in this economy 
was not an easy task. 
Jeff’s efforts also brought over 100 new shipments, a combination 
of Air Freight and Expedited to the Custom Global table. 
Please join us in congratulating Jeff, as he out-performed some 
very seasoned veterans to grab the AF victory. We wish Jeff con-
tinued success in the New Year!!! 
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  NOVEMBER 2009 
 MVP Winners 

Dock Associate 

Peter Mudiyappan 
 
 

Office Associate 

Juan Mata 
 
 

Driver Associate  

Pete Grau 
 

 
 
 

“AMERICA’S OLDEST HOLIDAY” By George Smith 
 
The official name of President’s Day, for those too young to recall, is Washington’s Birthday.  
What is even more unknown is the fact that this birthday was first publicly celebrated while 
Washington was still in the Office of President of The United States, both by his home State 
of Virginia and a majority of Congress and the Continental Army of the United States.  It 
was implemented by Congress for these United States in 1880 for government offices in the 
District of Columbia and expanded in 1885 to include all federal offices.  As the first federal 
holiday to honor an American citizen, the holiday was celebrated on Washington’s actual 
birthday, February, 22nd. 
 
If ever there has been a universally recognized American national hero, it was Washington. 
A Militia Captain during the French and Indian War who commanded the only major British 
victory over the French and Indians in what is now Ohio. The major role-player in the draft-
ing of the Declaration of Independence signed on July 4, 1776. He was the Commander in 
Chief of the Continental Army throughout the entire Revolutionary War. A peace maker with 
the Revolutionary Soldiery who almost began a Civil War over reparations and rewards 
promised by Congress but never delivered. Steadfast President of the Republic when there 
was a ground swell of public desire for him to take on the permanent mantle of Military Dic-
tator or Parliamentary Permanent Prime Minister for Life or Emperor of the Americas.  Vol-
untarily, to preserve our fledgling Democracy, he surrendered the reign of power and re-
turned to his beloved Mount Vernon as a simple planter.  Surely, if there would have been a 
Peace Prize offered by Nobel, he would have been the first to have really earned it as War-
rior/President. 
 
During the month of February, the birthday of primarily two of our outstanding leaders, 
have been coalesced into one celebration:  George Washington and Abraham Lincoln.  Was 
the day not so long ago that we recognized the achievements of each, individually?  The fact 
of the matter is, however, that the individual States of our Union are allowed, under their 
respective Constitutions to follow their own holidays however they see fit, and many of 
them chose to also honor Lincoln, calling the celebration President’s Day. 
 
It was not until 1968 that the term “President’s Day” came up for legal blessing by the US 
Congress, but was shot down and defeated, though the holiday was moved to fall between 
the two President’s birthdays on the third Monday of the month.  Again, in the 1980’s there 
was a rebirth of the term, primarily with advertisers which solidified the holiday name in 
American culture.  Today, only a few steadfast, knowledgeable and un-corruptible histori-
ans, refusing to bend to the wishes of the Fourth Estate, continue to prefer to call the holi-
day Washington’s Birthday instead of the media popularized President’s Day.  
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Children of Veterans Tuition Waiver 
 
There is a tuition waiver available for children of Veterans living in Illi-
nois. The waiver may be used for any University of Illinois campus. Up to 
six waivers per Illinois County are awarded each year, one for each of 
the following conflicts: World War II, Korean Conflict, Vietnam Conflict, 
Southeast Asia Conflict, Operation Enduring Freedom and Operation 

Iraqi Freedom. 
 
Applications are now available and the deadline is March 1, 2010. To learn more 
about this tuition waiver, go to:  
http://www.DanRutherford.com. 
 
Any questions can be directed to The Office of Student 
Financial Aid 
Phone : 217-333-0100. 
 
Please let anyone who qualifies know about this opportunity. 

EARTH’S EASIEST EXERCISE  
(courtesy of Top Health newsletter) 
By Tom Mroz 
 

Walking can add years to your life and life to your years. And it couldn’t be easier. 
You don’t have to join a health club, wear special equipment or go into training to 
reap the rewards: 
 
THE CONDITIONER: Walking conditions your heart and lungs and improves your body’s ability to use 
oxygen more efficiently. FACT: In one study, women who walked briskly (3-4 mph) at least three hours a 
week cut their risk of heart attack and stroke by more than half. 
 
THE PROTECTOR: Walking helps beat other health problems too. It reduces your risk of some forms of 
cancer and osteoporosis. It fights the battle of the bulge, reducing body fat and building muscle. Walking 
can even help people with diabetes reduce or eliminate their need for medication. 
 
THE JOINT SAVER: Walking can burn about as many calories per mile as jogging does. But it delivers 
less of the jolt, so it’s much easier on your joints and muscles. 
 
THE DE-STRESSOR: Walking is easy on your mind too, since it lessens stress and lightens depression. 
Beginning walkers usually report that they feel and sleep better, and that their mental outlook improves. 

 
THE WINNER: Best of all, walking has the lowest dropout rate of any form of exercise. 
So you’re more likely to stick with it and get all these benefits and more, like better di-
gestion, improved regularity and lower blood pressure. 
 
THERE’S NOTHING TO IT: Just put on a sturdy, comfortable pair of shoes and go. 
Smart moves: Walk to the store for the Sunday paper; park a few blocks from work or get 
off the bus or train one stop early and walk from there; use the stairs instead of elevators; 
on bad weather days walk in a mall or on a gym treadmill. 

 DECEMBER 2009 
MVP Winners 

Dock Associate 

Victor Sanchez 
 
 

Office Associate 

Marie Huff 
 
 
 

Driver Associate 

Pete Grau 



SPORT’S CORNER by Jeff Guthman 
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Well it is that time of the year that all true sports fans look forward to. I do not think that too many people 
would disagree to the fact that football is king in American sports. All the football played every year comes to 
climax in the super bowl, and this year has been a great and exciting year. There have been a lot of great 
games played this year from the high expectations in pre-season to the crushing defeats in the playoffs. Foot-
ball is a sport where not winning the final game is not a successful season. Only one team can sit on the pin-
nacle wearing football’s yearly crown and call their season fulfilled.  This year it looks to me that it will be the 
New Orleans Saints. Those who read this article will remember that The Minnesota Vikings was my prediction 
to win it all back in November and I predicted that they would win by beating the Cincinnati Bengals. With that 
in mind I would be careful putting too much credence in my predictions. The Vikings dismantling of the Cow-
boys and then outplaying the Saints only to lose due to the numerous turnovers makes this story book year for 
one of the game’s best players, (Bret Favre) bittersweet. Now the Saint’s only obstacle is the Indianapolis 
Colts. The Colts are trying for their second championship in three years and be perennial champions in the 
NFL. They will remain atop of the football world as long as they have Payton Manning steering their team.  It 
should be a game for the ages with these Teams battling it out for the ultimate prize. This would be New Or-
leans’s first trip to the Super Bowl and for a team whose fans have been through so much and yet remained so 
loyal a win for the Championship would be very fulfilling.  “New Orleans Saints Who Dat”. They do appear to be 
a team of destiny, if their defense can play like they did in their win against the Vikings and they can regain the 
offensive domination that they showed during the regular season they should hold up the Lombardi trophy at 
the conclusion of the Super Bowl.  

 
On another note regarding my 2009 Football predictions I have been called out by my brother 
(A diehard Baltimore Ravens fan) for leaving the Ravens out of the playoffs in my predictions. 
As we all know now, they not only made the playoffs they did well until the Colts put them 
away in the second round.  All in all I was not too far off in what I predicted. In the AFC I had 
the division winners correct however I had the two wild card teams wrong. I had the Steelers 
and the Broncos instead of the Jets and the Ravens. In the NFC I had the Cowboys and the 
Eagles swapped around between the division winner and the wild card team. (The Eagles 
came within a play or two of making me right) I also incorrectly had the Falcons in place of the 
Packers in the wild card slot. I had the Vikings defeating the Chargers not the Saints beating 
the Colts, but all in all I was close.  I was also correct that the St. Louis Rams (1 and 15) did in 
fact beat out the Detroit Lions (2 and 14) for the first spot in the 2010 draft. 
 

 Due to a generous Christmas gift from my Mother, Brother, Sister and Niece I got the chance to go see the 
Bears play in Baltimore. Yes it was during the worst snow storm in Maryland of the last several decades and 
flying in and out was more than a challenge.  However as a sports fan to be able to see a game from another 
sports fans perceptive in their ballpark was an experience of a lifetime.  
 
Baltimore’s stadium M&T Bank Stadium has had a short existence by NFL standards. Compared to longtime 
football havens like Arrowhead Stadium and Lambeau Field, its 10-year tenure might seem insignificant at 
first glance. It has seen its share of history being made, records being broken and fans being brought together. 
And I am here to tell you that it is a great stadium with a great and loyal fan base. I was treated well even while 
wearing my Bears merchandise proudly. Of course it was easy for the Baltimore fans to be gracious as the Ra-
vens thoroughly thumped my beloved Bears right before my very eyes 31 to 7 and it did not seem that close.  
Of course what goes around comes around as my Brother got the opportunity to fly out to Indianapolis to 
watch the Ravens play and we all know how well that turned out for all the Baltimore fans.  

ASSOCIATES 
AT WORK 

Francisco Pelayo 
LAX City Driver 

Adalberto Franco 
CHI Dock Associate 

Frank Felix 
LAX Dock Associate 
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FEBRUARY 
2010 

HOLIDAYS 
 

1 Freedom Day 
2 Ground Hog Day 
7 Super Bowl XLIV 
8 Boy Scout Day (100 yrs) 
12 Lincoln’s Birthday 
14 Chinese New Year (Tiger) 
14 Valentine’s Day 
15 President’s Day 
16 Fat Tuesday/Mardi Gras 
17 Ash Wednesday 
22 Washington’s             

Birthday 
 
1st Week 
Boy Scout Anniver-
sary Week 

Int’l Networking Week 
Patient Recognition Week 
Pride in Food Service Week 
School Counseling Week 
Solo Diners Eat Out Weekend 
Women’s Heart Week 
2nd Week 
Celebration of Love Week 
Flirting Week 
Jell-O Week 
3rd Week 
Cardiovascular Professional’s 
Week 

Cardiac Rehabilitation Week 
Friendship Week 
Love Your Pet Week 
 
February is also known as… 
African American History 
Month 

American Heart Month 
Bake for Family Fun Month 
Bird Feeding Month 
Cherry Month 
Creative Romance Month 
Children Dental Month 
Grapefruit Month 
Mend a Broken Heart Month 
Library Lovers Month 
Pet Dental Month 
Responsible Pet Owners 
Month 

Time Management Month 

Sh
rim

p S
cam

pi 
III

 
Ingredients 

1 - 8 ounce package angel hair pasta  
1/2 cup butter  

2 cloves garlic, sliced  
1 1/2 pounds shrimp, peeled and deveined  

1/3 cup white wine  
3/4 cup dry bread crumbs  

3 tablespoons grated Parmesan cheese  

Directions 
Bring a large pot of salted water to a boil. Add angel hair pasta and return pot to boil. Cook until al dente. Drain well.  
In a large saucepan, melt butter and sauté garlic until tender. Remove garlic and discard. Add shrimp and cook until 
colored pink. Stir in white wine. The bread crumbs are used as thickening, so stir in a little at a time until desired 
thickness is reached.  
Serve shrimp over angel hair pasta, sprinkled with Parmesan cheese.  

 
CALZONE/EMPANADA 

 
Step 1: Roll 
Open a can of refrigerated biscuit 
or dinner roll dough. Separate 
pieces onto a work surface lightly 
coated with cornmeal. Cover with 
plastic wrap and let rest for 20 minutes to relax dough. 
Sprinkle with cornmeal as necessary, and roll each into 
a circle. 
 
Step 2: Fill 
Spoon your choice of filling just below the center line 
of the circle of dough, leaving a border along the bot-
tom half of the circle.  (Fillings can be combinations of 
various cheeses, meats, or vegetables, especially pep-
pers and mushrooms) 
 
Step 3: Seal 
With wet fingertips, moisten the bottom border. Fold 
dough over filling and press edges together. Thor-
oughly seal by using fingertips to crimp and flute the 
edges or by pressing with the tines of a fork. Place on a 
large cookie sheet lined with parchment paper. 
 
Step 4: Bake or Freeze 
Bake at 375 degrees for 20 to 30 minutes or until 
golden brown. Or freeze unbaked turnovers on cookie 
sheets, and then store them in freezer bags up to two 
weeks. Bake unthawed straight from the freezer. 

 
 
Spicy Melted Cheese Dip 
 
 
 
Ingredients 
1/2 pound ground beef 
1/2 pound ground pork sausage 
2 pounds processed cheese food (cubed) 
1 (10 ounce) can diced tomatoes 
1  can green chili peppers with liquid 
 
Directions 
Place ground beef and ground pork sausage in a large, 
deep skillet. Cook over medium high heat until evenly 
brown. 
 
In a medium saucepan over low heat, melt processed 
cheese food. Stir in diced tomatoes and green chili pep-
pers while processed cheese food is melting. 
 
Drain ground beef and ground sausage. Mix into the 
processed cheese food mixture. Transfer to a medium 
dish and serve warm. 

Ingredients 
2 (3 ounce) packages lime flavored 
gelatin mix, 1 quart hot water, 1 (46 
fluid ounce) can pineapple juice, 2 (12 
fluid ounce) cans frozen orange juice 
concentrate, thawed, 2 cups white 
sugar, 4 1/2 cups cold water and 2 
liters ginger ale 

Directions 
In a large saucepan dissolve the gelatin in 1 quart of hot water. Allow to cool. 
When gelatin is cool, pour into a large punch bowl, stir in pineapple juice, orange juice concentrate, sugar 
and 4 1/2 cups cold water. Pour in ginger ale just before serving. 

Green Punch  
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MARCH 2010 
HOLIDAYS 

 
2 Dr. Suess Birthday 
2 Read Across America 
5 Employee Appreciation Day 
14 Daylight Savings Time Begins 
17 St. Patrick’s Day 
20 First Day of Spring 
28 Palm Sunday 
30 Nat’l Doctors Day 
30 Passover 
 
1st Week 
Cheerleading Week 
Return Borrowed Books Week 
2nd Week 
Girl Scout Week 
3rd Week 
Act Happy Week 
Chocolate Week 
Poison Prevention 
Week 

4th Week 
Nat’l Cleaning Week 
 
March is also known as….. 
American Red Cross Month 
Chronic Fatigue Syndrome 
Awareness Month 
Craft Month 
Deaf History Month 
Employee Spirit Month 
Frozen Food Month 
Ideas Month 
Irish-American Heritage Month 
Nutrition Month 
Professional Social Worker Month 
Umbrella Month 
Women’s History Month 
Youth Art Month 

                
2010 Indianapolis Motor Speedway Group Benefits Guide 

 
No race course in the world can match the history, drama, and excitement found at the Indianapolis 
Motor Speedway®.  Don’t miss the 2010 Indianapolis 500® Mile Race, the Brickyard 400 or the Red 
Bull Indianapolis Grand Prix as part of our Centennial Era Celebration!  A group outing at the Racing 
Capital of the World® will be an unforgettable experience.  It is the perfect setting for an event 
with friends, family, co-workers, and customers. 

Group Sales Benefits 
If you and your group choose to sit in one of the designated group sales locations, you will be eligi-
ble for these special benefits: 

$5 off the regular price of each ticket 
Official 2010 Program for that race 
Indianapolis Motor Speedway Centennial Era Cinch Bag 
Other benefits specific to the race 

For all new purchases of 20 or more tickets, you and your group are 
entitled to the following benefits: 

A 10% off coupon valid at participating IMS Retail locations 
A $15 Track Scan rental discount 
Personal Group Sales Representative 
Group name displayed on the IMS Video Boards 
Special group block seating 
 

Please see Dorland Henderson for prices and further details.  

“SPRING AHEAD” REMINDER 
 

 
 
 

 
 
 
 

Remember to set your clock ahead one hour on Sunday!!!!!!!!! 

SUNDAY 

MARCH 14 

1 HR AHEAD 

ASSOCIATES AT WORK 

John Skiba 
CHI City Driver 

Mircea Dulgheriu 
CHI City Driver 

Juan Espinosa 
LAX City Driver 
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Matt Foley 
Carol Guarino 
Jeff Guthman 

Thomas Kennedy 
Steven Lamczyk 

 

Bruce Lenau 
Claudia Molina 

Tom Mroz 
Eric Pocius 

George Smith 
 

317 W. Lake Street 
Northlake, IL 
60164 

Phone: 708-338-8888 
Fax: 708-338-9550  
E-mail: newsletter@customco.com 

The Custom Companies, Inc. 

The Full Service Transportation Company 

www.customco.com 

Newsletter Committee Members 

Contributions By 

Dorland Henderson 
 
 

Lisa Ludwikowski 

CUSTOMER SERVICE, SUPPORT AND CARE 
 
 
At The Custom Companies, our main objective is to deliver your goods on 
time and in perfect condition.  We understand the importance of a great 
customer/vendor relationship.  Our customer service center is just a phone 
call away to provide a rate quote, track a shipment, schedule a pickup or 
access accurate documentation.  In today’s fast paced environment, we 
work to provide transportation solutions that fit every economic situation. 
 
Our “Customer First” program ensures that your shipments will be deliv-
ered on time, and with the highest degree of care.  In order to maintain 
these standards, we measure performance levels on every shipment.  As a 
result, our internal operational systems are constantly improving to provide 
better, more accurate service, allowing our transportation specialists to 
meet your growing needs. 

 

COUPONS  
AND  

MORE 

Northlake Flowers and Gift Shop  
www.northlakeflowers.com  
 
42 E North Avenue 
Northlake, Illinois 60164 
Phone: (708) 562-4169 
Fax: (708) 492-0981 
 

Let Northlake Flowers help make 
Valentines Day Special – Feb. 14 
 

CUSTOM CO. ASSOCIATES  
RECEIVE 20% OFF!  

 

Mon: 8 - 10 

Tues: 8 - 10 
Wed: 8 - 10 
Thur: 8 - 10 
Fri: 8 - 10 
Sat: 8 - 10 
Sun: 12 - 4 

CHICAGO FIRE FANS  
GET READY FOR OPENING NIGHT! 

 
 

                       VS                                                                    
 
 

APRIL 10, 2010 
 
 
           AT 
TOYOTA PARK 
7000 S. Harlem Ave. 
Bridgeview, IL 60455 

For a great deal on group tickets call: 
Matt Simons, Acct Executive 

Premium & Season Ticket Sales 
Em: msimons@chicago-fire.com 

Ph: (708) 496-6764 
Fx: (708) 496-6050 

PHH Home Loans 
Helping finance your dreams! 
Providing quality information, 
options and service. 

 
 

 
Call Steve Molitor 

Residential Lending 
(847) 686-3700 

Financing provided by PHH Home 
Loans, LLC. 3000 Leadenhall Rd., 
MT. Laurel, NJ 08054. Illinois 
Residential License. Some restric-
tions apply: contact us for details 


